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Time :- 3.00 Hours Total Marks : 100

N.B :1) All questions are compulsory
2) Figures to the right indicate full marks.

Q.1. A) Select the most appropriate answer from the options given below:(any ten) (10)
1) All Marketing Activities are
a) Consumer Centric b) Manufacturer Centric
¢) Production Centric d) Profit Centric
2) Problem definition is a process of :
a) Understanding the problem b) Defining the scope of the problem
c) Defining the type of information needed d) All of the above
3) Marketing research is process.
a) Short b) Lengthy
c) Brief d) Fast
4) IS an essential process where statistical and other methods are applied to
extract data.
a) Data warehousing b) Text Mining
c¢) Data mining d) Data Selection
5) Marketing Decision Support System is a component of
a) Marketing Research b) Consumer Research
c¢) Marketing information system d) Social media research
6) Descriptive research helps to describe the or users of a product.
a) Past situation b) Future situation
c) Define the problem d) Present situation
7) Questionnaire construction is more of than science.
a) Arts b) Logic
c) Commerce d) Common Sense
8) A smaller portion of large population is selected for intensive study is called
a) Universe b) Population
c) Sampling c) Census
9) The impact of price rise on demand can be studied with the help of method.
a) Observation b) Survey
c) Interview d) Experiment
10) Recording of the interview can be done as a proof.
a) Personal b) Mail
c) Telephone d) Group
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11) research is useful to collect demographic information.
a) Causal b) Descriptive
c) Exploratory d) None of the above
12)  The primary tables are used for .
a) Tabulation data b) Interpretation of data
c) Classification of data d) Coding of data
Q.1. B) State whether following statements are true or false: (any ten) (10)

Q.2

Q.3

Q4

Q.6

1) Marketing Research has Universal Application.

2) Research can be conducted without a research design.

3) Marketing Research is a part of Marketing information system.

4) Experimental Research generate primary data.

5) Dichotomous question is an open type of question.

6) Observation method supplies more accurate, reliable and objective data.

7) The data

collected from desk research is mostly primary data.

8) Online survey can be conducted free of cost.

9) Social networking sites are free to use.

10) Field editing is done by the interviewers.

11) SPSS helps in technical analysis of research data.

12) Written report must follow a definite set of guidelines.

Answer the following questions (Any two) (15)
a) Define Marketing Research. Explain the features of Marketing Research.

b) What are the career opportunities in marketing research.

c) What is Marketing Information System (MIS)? Explain the components on MIS.

Answer the following questions (Any two) (15)
a) Define Research Design. Explain the significance/importance of Research Design.

b) What are the different types of questions?

c) What is sampling? Discuss the methods or techniques of sampling.

Answer the following questions (Any two) (15)
a) Define primary data. Discuss the methods of Collection of primary data.

b) Distinguish between Qualitative Research and Quantitative Research.

c) Discuss the significance of Social Media in Marketing Research.

Answer the following questions (Any two) (15)
a) What is Data Processing? Explain the stages in processing of data.

b) What is Analysis of Data? Explain the steps in Analysis of Data.

c) What is Report Writing? Explain the essentials of Report Writing.

Short Notes (Any Four) (20)

a) Data Mining

b) Ethics in Marketing Research

c) Hypothesis

d) Secondary data

e) Types of editing f) Statistical Package for the Social

Sciences (SPSS).
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